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Small Business Marketing Success with Facebook Pages 

What Is Facebook? 
Facebook is a social networking site where people connect with friends, 
family, and others with common interests.  Anyone 13 years old and older 
with a valid email address can join Facebook for free.  Users can create 
profiles with photos, lists of personal interests, contact information, and 
other personal information. Users can connect with friends and other users 
through private or public messages and a chat feature. They can also 
create and join interest groups and "like pages". 
 
Facebook is rapidly becoming the social networking place for businesses 
with well over 500 million registered users.  According to Social Media 
Today as of April 2010, it is estimated that 41.6% of the U.S. population 
has a Facebook account.  That’s just the US alone.  Compile those 
numbers with the rest of the world and for you that means information can 
be shared virally around the world in a very short period of time. 

How To Set Up 
If you don’t already have a Facebook account, just simply go to 
http://www.facebook.com/ and provide your full name, email address, 
desired password, gender, and date of birth.  Use your personal 
information (not a business name) here.  I’ll show you how to create your 
business Fan Page in the next part. 
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Features 
Facebook has a number of features with which users may use to interact 
with others. 

 The Wall 
o The Wall is a space on every user's 

profile page that allows friends to 
post messages for the user to see.  
Users can also attach links to their 
wall. 

 Pokes 
o Pokes allow users to send a virtual 

"poke" to each other.  You can poke your friends to say hello. 
When you poke someone, they will receive a poke alert on their 
home page.  They can then the "Remove Poke" or "Poke 
Back."  

 Photos 
o Users can upload an unlimited amount of albums and photos.  

Facebook does restrict the number of photos per album to 200, 
but you can have as many albums as you wish. 

o You can upload 100 photos into the Mobile Uploads album. If 
you add more than 100, a second album is automatically 
created. 
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 Status 
o The Status feature allows users to inform their friends of their 

whereabouts and actions. Depending on privacy settings, 
anyone who can see a user's profile can also view that user's 
Wall.  

 News Feed  
o A News Feed feature appears on every user's homepage and 

highlights information including profile changes, upcoming 
events, and birthdays of the user's friends.  

What are Facebook Pages? 
 

According to Facebook, “Pages were created when we noticed that people 
were trying to connect with brands and famous artists in ways that didn’t 
quite work on Facebook…Not only can you connect with your favorite 
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artists and businesses, but now you also can show your friends what you 
care about and recommend by adding Pages to your personal profile.” 

Pages have two walls.  The first one is where the Page owner writes.  The 
second one is just for fans to write their own messages. Just like your 
personal Facebook profile, Pages have tabs that reveal more information 
about your business. 

Pages can create content that comes from the Page itself, rather than be 
linked to your personal profile.  
The Page is seen as an 
individual “person”, just like a 
corporation is seen as one 
offline. 

Pages are also indexed by the 
search engines (such as 
Google), but your personal 
profile and groups are not. 

Updates to your Fan Page 
instantly appear in your Fans’ “updates” box. 

Connect with People 
Each day more than 20 million Facebook users connect with Facebook 
Pages. In fact, Alexa.com ranks Facebook 2nd to Google.  By establishing 
your business presence on Facebook Pages you will reach and connect 
with local Facebook users in your area, and make natural and real 
connections through a social network that is based on sharing information 
with close friends, family and acquaintances.   
 
Simply put, Facebook Pages is the profile page for organizations, 
businesses, celebrities and bands, and is intended to be a place to publicly 
and officially broadcast useful information to fans. On the other hand, a 
regular profile page, or user account, is intended to represent one 
individual, who, more often than not, privately connects with friends and 
family to share information. 
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The Facebook Wall is where you spread your message and communicate 
with your fans about your business by making periodic updates. The 
shared content appears on the Wall of all your Facebook Page fans, and 
potentially their friends.  Just think about it, an average Facebook member 
has over 130 friends.  With just one single update, members can share 
your business link with their friends, and those 130 friends can recommend 
your business to their 130 friends.  In a very short amount of time, your 
business could become viral. 
 

 
Facebook differs from more 
traditional promotional 
avenues in that it's not as 
straight forward as paying for 
advertisement flyers, business 
signs or a listing in a local 
directory.  
 
To succeed with Facebook 
Pages, more time must be 
devoted, but the return on 

investment can be significant. In 
a study done by Rice University for a café called Dessert Gallery, a 
statistically significant number of Facebook fans responded to a survey 
which revealed that Dessert Gallery's presence on Facebook increased 
their customer loyalty and earnings.  
 
In fact, those surveyed were more likely to recommend Dessert Gallery to 
friends, spend more money each time they visited, and visit more 
frequently. A measure of this kind of success is possible to achieve for 
almost all small businesses that are willing to dedicate time and resources 
to building their fan base on Facebook and start an honest real-time 
conversation about their brand. 
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Getting Started with Facebook 
Pages 
You need to have an account on 
Facebook in order to create a 
Facebook page.  Your Facebook 
page will be tied to your personal 
profile as the admin of your 
Facebook page, but only you and 
Facebook will know the connection 
exists.  
 
You can have an unlimited number 
of Facebook pages, with an 
unlimited number of fans. 
 
Facebook Pages are public—anyone can find and view your page whether 
they are logged into Facebook or not.  
 
All content posted on your Facebook page gets indexed on Google and 
other search engines.  
 
You can add applications to your page, including your own custom 
content—video, rich text, graphics, opt-in box and more.  
 
You can add additional admins (highly recommended).   All admins have 
equal rights to administer your page, including adding and removing other 
admins so be careful who you choose.  

Questions to Consider 
Before spending several hours a day on designing your small business 
Facebook Page consider the following and strategize accordingly: What is 
your objective? Is it getting more customers in the door? Building 
awareness around your brand? Or creating a space to communicate and 
provide customer service? Think about these questions before you begin. 
 
Make sure that the niche or business you choose is active and people are 
searching for your choice of business.  You can search the hot trends in 
Click Bank, Amazon, and Yahoo.  Use the main keyword in the title for your 
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Fan Page and in your profile.  Pick your Facebook Page name carefully as 
this cannot be changed at a later date. Use Google Keyword Tool to find 
additional keywords to use.  The name you choose will be part of your 
unique URL. 
 
Once you’re clear on the purpose of your Facebook page, the design 
needs to reflect that. For example, if your purpose is to build your email list. 
You’ll need to feature at least one opt-in box. 
 
 

Create your profile and build your page	  
If you already have a profile, go to www.facebook.com/pages to start 
creating your page. If you don't have a profile click the Create a Page link 
to create your profile and page at the same time. 
 
You will be given the choice of creating a Facebook Page for a local 
business, brand or public person. Once you select to create a local 
business page, a drop-down menu will give you the option to define your 
line of business. Choose from Health and Beauty, Café, Professional 
Services and many more. 

 

Add content 
	  

Now that you have registered 
your page it is time to start 
adding content about your 
business. Begin by uploading an 
image.  This should be your logo 
or an image representative of 
your business. The image will be 
displayed as a thumbnail, so 
make sure the size does not 
exceed 4MB. 
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Secondly describe you business for the info tab. Include contact 
information, hours and website if you have one. Keep it short and 
informational and try to include some of the keywords of your industry. A 
tightly keyword focused Fan Page will get you indexed by the search 
engines quickly.   
 
All Facebook Pages have the tabs: Wall and Info. You can move tabs, 
remove them, add new ones, and select which tab you want visitors to see 
when they first visit your page. This is important.  
 
As Facebook is a 
social medium, visitors 
expect content to be 
updated on a regular 
basis. Take a hint 
from some of the big 
brands and use 
interactivity like 
encouraging fans to 
post photos of 
themselves visiting 
your business or using 
your product and 
reward the best one with a free sample or 2 for 1 deal. The Photo tab is 
already part of the standard setup making it an easy option. 
 

Add Social Plugins 
If your business has its own website there are many Facebook plugins 
available to promote your Facebook Page outside the Facebook network. 
The most useful of the Facebook standard plugins are the Like Box and 
Like Button. The code is generated with the click of a button and can easily 
be pasted into the code of your website. 
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The Like Button allows users share your content with friends on Facebook. 
When the user clicks the Like Button on your site, a story appears in the 
user's friends' News Feed with a link back to your website.  
 
The Like Box is similar, but contains more information such as a snapshot 

of fans who like your Facebook Page 
and recent post from your status 
updates. 
 
Both of these plugins may only be 
useful if you have a website which is 
regularly updated, such as a blog. 
 

Invite fans 
Your first fan has to come from somewhere, so start by liking your own 
page and invite your Facebook friends to do the same.  You may have an 
existing list of contacts from your business that you will want to invite.  You 
can upload this list and tell your customers about your fan page. To invite 
fans outside of Facebook, click the Import Contact button and use your 
username and password credentials to get contact from web based email 
clients such as Yahoo!, Gmail and Hotmail. It is also possible to import 
desktop email client contacts from programs such as Outlook, Entourage 
and Mac OS X Address Book. 
 

Write on the Wall 
The Wall is where your status updates are displayed. If you are just getting 
started marketing your local business through Facebook Pages this is a 
good choice for default landing page for visitors as the content is easily 
updated with blurbs, deals, specials and photos.  
 
The posts on the Wall are in chronological order, with the newest displayed 
at the top and fans can comment on each update which is then displayed 
on their own profile pages. Be inspired by Sprinkles Cupcakes who uses 
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their status update to reveal a secret password which allows the first 50 
visitors a free cupcake that day. 
 

 
 
By updating your News Feed with status updates your fans will see your 
messages displayed in their News Feed which may in turn be visible to 
their friends if they like or comment on your status update. 
 

Promote your Fan Page on your Website 
If you have your own website created, you can use the “Promote this Page 
on Your Website” link to generate the code needed to add the “Like” box to 
your business website.  The box will link them directly to your Facebook 
Fan Page. 
 

Tested Facebook Strategies for Local Businesses 
 

Build Relationships with Your Fans 
Part of the challenge of being a local business on Facebook is that your 
potential fans are not going to be located just anywhere. This means you 
may never have anywhere near the same number of fans as a large 
national chain or brand. Make this work to your advantage. Take the time to 
communicate and build a relationship with your fans as they join your page 
by sending them individual thank-you notes. A loyal fan becomes a 
customer forever. Each new fan should be considered a business lead, 
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start the dialogue, build a good connection and chances are your lead will 
tell their friends. 
 

Encourage People to Become Fans 
Local businesses are brick and mortar type companies and can find 
creative ways to take advantage of foot traffic to promote their Facebook 
Page. Restaurants and cafés can print a "Follow us on Facebook" line one 
their menus and take-out slips. A flyer by the cash register can encourage 
people to become fans to receive special deals and discounts. In addition, 
a link to your Facebook page can be printed on receipts, business cards 
and more.   
 
If you have a website or a blog, be sure to link to your Facebook page from 
there. Add your Facebook URL to your email signature, and send out a 
blast to your Twitter followers.  Mention your Facebook page to your family 
and friends too.  Once you have used Facebook for a while you may want 
to consider buying advertising on Facebook to direct people to your page. 
Before you do this, make sure you have a solid product that's frequently 
updated, so people visiting are more inclined to become fans. 
 

Buy Advertising 
	  

Always make sure that if you 
are spending money on 
Facebook advertising   you 
are investing in your long 
term goal. Test ads with a 
limited budget and make note 
of performance and 
improvements. Once you are 
able to see some return on 
investment, increase your 
advertising budget. 
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Advertisements can be targeted by State, City, demographics and even 
place of work.   You do not want current fans or people who will not be 
interested in your business clicking on your ads.  You can target people 
who are not connected to something and get very specific on the target 
options.  For each target you choose, Facebook will display an estimated 
number of users who will see the ad.   
 
Choose you daily budget and run time starting off with a low sum like 
$5.00-10.00 per day.  You can also control when and where your ads 
appear.  Once your budget for the day runs out, your ad will not appear. 
 
Take care to write an engaging and informative ad that answers the 
question "Why should I become a fan of this business?"  Be sure to include 
an image in your ad.  Also try running multiple ads 
with different key phrases, styles and target options 
to compare the results and get laser focused on your 
traffic.  Another option is to link the ad to your website 
where fans can fill out an opt-in form to receive more 
information from your business. 

Poll Your Fans 
Facebook has an application that allows you to easily 
create polls to add to your fan page. Ask your fans.  Everyone loves to take 
polls.  This information can help you figure out what kind of updates to 
include on your page, and it will make your fans feel like they make a 
difference to your business. 
 

Use Coupons and other 
Incentives 
	  

Now that you've worked 
on getting Facebook users 
to like your Facebook 
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Page and started building a relationship with them you will need to focus on 
getting those fans to make purchases. Exclusive deals for Facebook fans 
like in the example of Sprinkles Cupcakes allow y our business to 
accurately record the return on investment when fans are converted into 
buying customers. Coupons can be printable graphic ads, a phrase or 
password or a special deal mentioned in a status update.  Encourage your 
fans to watch your fan page updates for your Fan Exclusive deals. 
 
You may also want to offer deals for referring a friend where a chosen fan 
gets special treatment when new customers say "I'm a friend of so-and-so". 
 

Post Behind-the-Scenes Updates 
Connect with your fans by occasionally posting status updates that are not 
promotional or "news worthy". These kinds of messages offer an additional 
level of interactivity and may yield many responses which in turn allow your 
fans to see you as a trusted local business source. If you have a mobile 
device with Facebook enabled this can be done instantly and while out and 
about running your business. 
 
Another tactic is to ask questions from your fans such as favorite paint 
color for living room, hair up or down for weddings or which holiday treat 
they can't live without. 
 

Use Different Types of Media 
You’ll want to keep your fans interacting with your 
page.  Include links to interesting sites and blog 
posts related to your type of business.  Find 
YouTube videos that are closely associated with 
your business too.   
 
Be sure to include pictures of events your business 
hosts or participates, load the photos to your fan 
page and encourage fans to tag themselves. This pushes out into their wall 
and friends’ News Feeds, providing valuable (free!) exposure.  
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Create a compelling video that explains exactly a) what your fan page is 
about, b) who it’s for and c) why they should become members. 
 
Invite people to join via SMS.  Your fans can join your fan page via text 
message! You’ll need to get your first 25 fans and secure your username. 
Then, to join your fan page, Facebook users just send a text message to 
32665 (FBOOK) with the words “fan yourusername” OR “like 
yourusername” (without the quotes). 
 
 

Additional Social Marketing 
There are several 
different social 
networking sites 
besides Facebook 
that you can use to 
link back to your Fan 
Page.  Inside social 
networking sites like 
MySpace, hi5, 
Linkedin, to name a 
few of the popular 
ones, include your 
Fan Page link inside 
your Profile. 
 

Link your Twitter account to your Facebook fan page and automatically 
post your Facebook content to Twitter. You can edit what gets posted, 
choosing from Status Updates, Photos, Links, Notes and Events.   
 
You can submit articles to places like ezinearticles, Squidoo and HubPages 
and link back to your Facebook Fan Page or to your website for fans to opt-
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in to receive a free report that is pertinent to the article.  Marketing with 
articles is one of the best ways to get indexed by the search engines. 
 
Visit blogs and forums that are associated with your business Fan Page, or 
niche.  Post helpful and useful information and link back to your Facebook 
Fan Page.  Use your keywords as much as possible.  You can also 
outsource article writing by using Elance or Odesk. 
 

Facebook Apps for Small Businesses 
Facebook offers many apps for your Fan Pages that 
you can use to make your Page unique and 
interactive.  Below are a few that small businesses 
may find handy. 

 Capture Statistics 
o The first listing is not really an app, but an integrated feature of 

Facebook Pages located on the left hand side. The snapshot, 
visible only to admins of the page, reveals key information, and 
can be expanded to give a detailed view of how people are 
interacting with your page. A rating on the quality of your post is 
determined by how it drives interaction by users. A great tool to 
perfect messages and hone in on what creates a reaction from 
your fans. 

 

 Promotions 
o To make special offers and promotions even easier sign up for 

an account at Wildfire App. The easy-to-use software provides  
formats designs for coupons and give-aways, and can be 
distributed across multiple social networking sites. 

 

 Poll 
o Again, one of Facebook's integrated apps. The poll functions 

lets you write your question and enter your choices. For 
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example: What do you think of our new meatball sub? It's 
meatilisious, Easy on the sauce, heavy on the meatballs, or I'm 
a vegetarian. You can find the poll function on the settings 
page. A poll is a casual way to get valuable information from 
your fans about a new product or your business in general. 

 

 Social RSS 
o This app allows you to add your RSS feed to a dedicated tab on 

your Fan Page.  It will post an excerpt of your blog on your 
Page automatically.  Below the excerpt will be a link that says 
“Read More Stories” and another one that says “Subscribe to 
stories from this page.”  Fans will be directed to your blog and 
have a chance to subscribe. 

 

Create a Nice looking URL for your Fan Page 
You can set your own URL by going to www.facebook.com/username and 
change the long URL Facebook gives you to something more professional 
looking and easy to remember.  You must have 25 fans to get your own 
username.  Use a keyword or keyphrase that is relevant to your niche.  
Remember, you will not be able to change it in the future. 

Facebook Pages Success Stories 
 
SteelMaster, a company that makes steel buildings found surprising 
success on Facebook. Their unique approach was posting photographs of 
customers steel buildings. SteelMaster's buildings are designed for a broad 
range of commercial and residential applications. By posting photos of 
client's buildings the clients Facebook friends with similar needs became 
interested. 
 
Little Partners produces a safe, adjustable children's step stool, the 
Learning Tower, which brings toddlers to countertop height. They achieved 
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success by targeting moms who said they like cooking on the Facebook 
profile through paid advertising. 
  
Butter Lane is a cupcake bakery who has mastered social media 
advertising. By using Facebook, Twitter, Yelp and Groupon they have 
managed to reach a large targeted audience who are more than happy to 
spend their money on their baked goods. Co-owner Maria Baugh stresses 
that their success is based on perfecting their products and delivering 
excellent customer service, both online and off. 
 

Conclusion 
Facebook is a valuable and powerful social media marketing tool for local 
businesses in almost any field. Securing an online presence, especially if 
you do not have a website is crucial in order to receive feedback from 
customers and partners. Remember Facebook Pages is a public, but 
casual place to promote your business and join in a dialogue with your 
fans. Start slow and build as the momentum allows you. 
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This Facebook Local Marketing Guide is brought to 
you by: 
	  

 
 

If you have any questions about the tips and resources that you read about 

in this short  report or if you would like speak more about your Facebook, 

Social Media or Local Internet Marketing Strategy reach out to the Local 

Pulse Marketing Team by emailing info@localpulsemarketing.com or 

calling 888-508-5151. 

 
 

Local Pulse Marketing 
925 W. Baseline Rd. Ste 105 Tempe, AZ 85283 

www.LocalPulseMarketing.com 
 
 
 
 
 
 
 

(Special Bonus Coupons Next Page…) 
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$100 OFF 
Custom Facebook Fan Page Set Up, Design &  

Optimization PACKAGE 
	  
Is	  your	  Local	  Business	  attracting	  new	  customers	  from	  Facebook?	  	  

	  
It’s	  time...Don’t	  wait	  another	  minute	  or	  whisper	  another	  excuse.	  Start	  leveraging	  the	  

largest	  social	  network	  on	  the	  INTERNET.	  We’re	  here	  to	  help	  you	  get	  started,	  the	  right	  way!	  
	  

Get Started with Your Custom Facebook Optimization Package.  
Start leveraging the power of the ‘Social’ TODAY! 

	  
Not	  to	  be	  used	  with	  any	  other	  coupons	  or	  offers.	  

To	  redeem	  coupon,	  please	  contact	  info@LocalPulseMarketing.com	  or	  call	  888-‐508-‐5151	  
	  

	  

$50 OFF 
1 Hour Facebook Marketing Consulting 

	  

If you believe in the POWER and IMPORTANCE of marketing, but don’t 
know where to start online, this is for you! 

• Are you excited about using the Internet as a source of new business but don’t 
know how? 

• Are you waiting on the sidelines because you don’t have a solid marketing plan?  
• Have you been talking about Internet marketing but still haven’t taken any action? 

	  
If you said ‘YES’ to any of these question, it’s time to sit down with an experienced 

professional who can help you connect with your most desirable target market and develop 
a solid Internet marketing plan for YOUR business. 

 
Not to be used with any other coupons or offers. 

To redeem coupon, please contact info@LocalPulseMarketing.com or call 888-508-5151 
	  


